Abstract
owner's decisions to buy their breed was appearance, followed by breed size suited to 27 lifestyle, good dog breed for children and good companion breed. Perceived health of the 28 breed was less influential in decision-making for BC owners compared to non-BC owners.
29
The way in which owners acquired their dog differed by breed type, with BC owners more 30 likely to use puppy-selling websites to find their dog, less likely to see either parent of their 31 puppy, and less likely to ask to see any health records. Despite many BC breed health issues 32 being directly related to conformation, appearance remains the most significant determinant General owner demographics: e.g. gender; age; children; house type; income and 22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59 Over half of all dogs were male (56.9%) and the most common age was 2-4 years (38.3%)
176
followed by 1 year or less (26.7%). There was no association between sex of the dog and 177 skull shape (P = 0.972; P-adjusted = 0.972); however, there was an association between the 178 age of the dog and skull shape, with BC dogs younger than non-BC dogs e.g. 33.1% of BCs 179 were 1 year or less vs. 24.4% of non-BCs (X 2 = 38.54, P < 0.001; P-adjusted < 0.001) ( Table   180 1). 1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  51  52  53  54  55  56  57  58  59 Respondents rated fifteen factors on a scale of 0-4 (from 0= no influence, to 4= heavily 235 influenced) depending upon how much they influenced the purchase/acquisition of their 236 breed of dog. The highest scoring factor in the overall population was 'good companion 237 breed' (median = 4 (2-4); Table 3 ), followed by 'the size of the breed suited to lifestyle' (3
238
(3-4)), appearance (3 (3-4)) and 'good dog breed for children' (3 (0-4)). Eleven of the fifteen 239 factors differed in how influential they were in decision-making between BC and non-BC 240 groups (Table 3) , for example, appearance was rated as more influential in choosing a BC 241 breed than a non-BC one (and the joint highest most influential factor in acquiring a BC 242 breed) (P < 0.001; P-adjusted <0.001), whereas the perception of the breed being 'generally 243 healthy', or 'with a long life expectancy' was less influential for BC breeds compared with 244 those that are non-BC (P < 0.001; P-adjusted <0.001). Exercise encouragement (P < 0.001;
245
P-adjusted = 0.00) and working ability (P < 0.001; P-adjusted <0.001) were comparatively 246 more influential in the choice of non-BC, as opposed to BC, breeds. median cost at purchase was £600 (£400-£900). BC dogs were significantly more expensive 269 to purchase than non-BC dogs (BC median= £1200 (£1000-£1800) vs. non-BC £500 (£350-270 £700); U = 15044.5; P < 0.001; P-adjusted = 0.0027). The most common source of 271 acquisition was from a KC registered breeder, with 41.6% from KC non-Assured Breeders 272 and 13.5% from KC Assured Breeders (Table 5 ). There was no significant association 273 between the source of the dog and skull type (X 2 = 12.50; P = 0.052; P-adjusted = 0.08). Of the 1065 dogs acquired from a breeder, the most common way of hearing of the breeder 278 was via a puppy selling website (Champdogs, Epupz or Pets4Homes, 27.2%), followed by 279 the Kennel Club website (22.2%) and recommendations from family/friends (18.5%). There Half of owners met only the mother of their dog (47.1%), 0.5% met only the father, and 44.3% The majority of respondents did not join a waiting list to buy their dog (88.2%), and less than 309 half of respondents purchased from breeders who had a lifetime returns policy (44.4%).
310
There was no difference between skull type groups for either of these pre-purchase elements 311 (waiting list: P = 0.123; P-adjusted = 0.164; return policy: P = 0.573; P-adjusted = 0.625).
313
Nearly half (46.1%) of all owners did not ask to see health records for either the sire or 314 dam, although they were available in over half of all dogs purchased (56.4%). Significantly,
315
BC dog purchasers were less likely to ask to see the health records of both parents ( to change where they acquired their dog (n = 88; 39.1%), followed by level of pre-purchase 337 research (n = 79; 35.2%), the age of their dog when they acquired them (n = 23; 10.1%), the 338 breed of dog they bought (n = 20; 8.9%), and when they acquired their dog (n = 15; 6.7%).
339
There was no difference between BC and non-BC dog owners in these reasons (X 2 = 2.14; P = 340 0.711; P-adjusted = 0.7261). Around one tenth of dogs were planned to be bred from in the 341 future (11.6%), which was significantly higher in BC dogs (17.2%) compared to non-BC 342 dogs (9.6%; X 2 = 22.29; P < 0.001; P-adjusted < 0.001). A desire for a dog that encourages exercise was negatively associated with BC dog ownership.
427
Owners of BC breeds may perceive them to be 'low maintenance' with regards to exercise.
428
However, it is hard to separate reduced exercise requirement from reduced ability to exercise.
429
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